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Join Us
On behalf of BioFlorida, Inc., we offer you a once-a-year unique opportunity to interact 

with your peers at the 15th Annual Conference scheduled for

Join Us…  

with your peers at the 15 Annual Conference, scheduled for 

October 7-9, 2012 in Miami, Florida, where we work toward 
“Advancing the Business of Life Sciences”. 

The BioFlorida Conference has grown into the premier event for Florida’s bioscience 

community. The Conference provides a forum for professionals from 
d d d dindustry, government and academia to discuss major 

trends and issues, including topics related to product development, scientific 
research, business development, financing and public policy. We expect

500+ professionals from across Florida, the Southeast and the nation to 
participate in this year’s event. 

We invite you to take advantage of one of our value-
added sponsorship opportunities that are designed to help you 

increase your exposure and build relationships 
with decision-makers in the field.

See you at the ConferenceSee you at the Conference,

Russell Allen
President and CEO, BioFlorida, Inc.

Sue Washer
President and CEO, Applied Genetic Technologies Corporation
Chair, BioFlorida, Inc. 

Les Croland
Partner, Edwards Wildman Palmer LLP
Chair, 2012 BioFlorida Annual Conference
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Why BioFlorida?Why BioFlorida?    
BioFlorida, Inc. is the voice of Florida’s bioscience 
industry, representing more than 3,000 companies 
and research organizations in the biotechnology, 
pharmaceutical and medical device fields 
employing 61,000 Floridians. BioFlorida’s member-
driven initiatives provide a strong business climate 
for production of quality, life-improving 
technologies and promote economic benefits to 
the state. Additional information is available at 

What They Are Saying

www.bioflorida.com. 

What They Are Saying…  
“I loved meeting so many companies in just 3 days  rather than paying to 
travel to meet them over months of time. BioFlorida’s conference is a cost 
efficient way to generate business.”y g

“Let me say how phenomenal the 
BioFlorida conference was for us –
WOW! We have been to numerous 
events, but none with such quality 
contacts made.”

"The ideas, networking and 
strategic partnering opportunities 
generated at this conference are invaluable. 
This is a must-attend event.“

contacts made.
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Why Florida?Why Florida? 
After years of aggressive, coordinated effort, Florida has firmly established itself as a true 
hub for the biotech and life sciences industries. Total investment for Florida biomedical 
funding grew 37 percent from the previous year, totaling $158 million. Florida has 
experienced a 21 percent increase in the number of biotechnology companies in the last 
three years alone. Today, Florida is home to some of the nation's most highly regarded 
research centers; biotech, pharmaceutical and medical device companies. 

Florida is building a world-class biotechnology sector with a foundation 
provided by its strong research universities and leading institutes. Florida 

is home to 193+ biotech companies specializing in therapeutics, 
diagnostics industrial biotech and other areas Biotech companies find in

BIOTECHNOLOGY  

diagnostics, industrial biotech and other areas. Biotech companies find in 
Florida the science, industry infrastructure, talent, access to capital and 

pro-business environment they need to succeed.

PHARMACEUTICALS  

Florida's 100+ pharmaceutical and medicine manufacturing 
companies specialize in the development of novel treatments, 
generics, nutraceuticals and OTC drugs and attract the top 
researchers, engineers, technicians and workers in the country. 

Florida has one of the country's largest medical device 
manufacturing industries with 400+ companies. According to 

the FDA Florida ranks 2nd in the U S for the number of

MEDICAL DEVICE MANUFACTURING        
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the FDA, Florida ranks 2nd in the U.S. for the number of 
FDA-registered medical device establishments. 



Conference Leadership
Conference Chair

Les Croland, Edwards Wildman Palmer LLP 
Conference Co-Chair

Greg Nelson, Novak Druce + Quigg LLP

BioBusiness Co-Chair
Claudia Zylberberg, PhD, Akron Biotec

BioInvesting Chair
Mark Arnold, Edwards Wildman Palmer LLP 

Conference Leadership  

g , gg
Programming Chair

Libby Handel, PhD, Torrey Pines Institute for 
Molecular Studies

Programming Co-Chair
Jill Diodato, Banner Center for Life Sciences 

Sponsorship Chair
Marcelo Radice, MBA

,
BioInvesting Co-Chair

Bob Crutchfield, Harbert Management 
Corporation

BioScience Chair
Mike Devine, PhD, Florida State University

BioScience Co-Chair
Michael Smith, Florida State UniversityMa ce o ad ce, M

Sponsorship Co-Chair
Irma Becerra-Fernandez, PhD, 
Florida International University

BioBusiness Chair
Michael Dixon, Akerman Senterfitt

M c ae S t , o da State U ve s ty
Partnering Chair

Leslie Molony, PhD, Sanford-Burnham Medical 
Research Institute at Lake Nona

Core Outreach Chair
William Warren, PhD, 
Sanofi Pasteur VaxDesign Campus 

Conference Program  
The Conference has more to offer than just networking and brand exposure. This first-class, professional development 
program is organized into four session tracks - BioBusiness, BioInvesting, BioScience and BioPartnering, which offer 
ample opportunity to learn the latest industry developments from leaders in the field.

Don’t miss our 2012 Keynote Speakers! 

Jeb Bush
43rd Governor of the 
State of Florida

Bernard Siegel, JD 
Genetics Policy Institute

Mark B. 
Rosenberg, PhD 
Florida International 
University

Donna E. Shalala, PhD
University of Miami



Why Support theWhy Support the
BioFlorida Conference?  

Your target audience is here.
No matter where you are located in the exhibit 
hall, the BioFlorida Conference has your target 
audience. Last year’s Conference attendees

The Conference 
provides extensive audience. Last year s Conference attendees 

included 575 company executives, university 
administrators and scientists, government leaders, 
investors and public policy experts. 

Countless opportunities.
With an array of promotional, sponsorship and 

face-to-face 
interactions with 17 
hours of time with 

attendees including 
dedicated blocks of 

h h b h ll
y p , p p

advertising opportunities, attendees are 
guaranteed to notice you.

Maximum ROI.
The Conference offers a cost-effective way to 
showcase your products and expertise to 

time in the exhibit hall.

potential customers and partners.

Your time is important.
Interact with your key customers or hold face-to-
face meetings in your booth and accomplish in 3 
days what would normally take months of planning 

d t land travel.

It’s the place to be.
The value in exhibiting at the Conference is 
represented by the unparalleled success of the 
2011 Conference. The exhibit hall was sold out!
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The Partnering ForumThe Partnering Forum  

The BioFlorida Conference is where the business of
innovation in Florida happens! The Conference will have 
dedicated Investor and Partnering Tracks that combine 
product and technology presentations with interactive 
expert-led panel sessions, an online system 
(biopartnering.com) for scheduling one-on-one meetings 
and many networking socials.Connections 
More than 100 products and technologies are profiled in 
the Conference’s online meeting system powered by 
biopartnering.com. Through this system, users can 
schedule one-on-one meetings with researchers and 
business development executives at the Conference. 
Onsite meeting support will also be available to make
the best use of your time at the Conference The schedule

Made 
Easy

the best use of your time at the Conference. The schedule 
also prioritizes opportunities for networking with peers 
and partners in two main receptions and a series of 
focused breakout sessions.

Biopartnering.com allows you to:
• Connect to companies, researchers and technology transfer offices before, during and after the 
Conference.
• Start your networking long before you arrive at the Conference.
• Take advantage of unlimited meeting possibilities – there is no restriction to the number of 
meeting requests you can receive or submit!
• Create your own personalized schedule, as well as company, product and personal profiles.
• Build partnerships, exchange ideas and create valuable business collaborations.

When you register for the Conference, you will receive an email directly from biopartnering.com with y g y y p g
specific instructions that your biopartnering.com account has been activated for the Conference.
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Who Attends BioFlorida?Who Attends BioFlorida?  

Service and Product 
P d 40%

Life Sciences – 50%

The Conference brings together 500+ 
attendees from public and private 
companies, research institutions and the 
health community, as well as scientists and 
entrepreneurs. Public and private investors, 
investment bankers and industry executives

Providers – 40%

Biotechnology
Pharmaceuticals
Medical Devices
Diagnostics
Research
A d investment bankers and industry executives 

focused on business development and 
partnering opportunities in life sciences will 
find BioFlorida’s Annual Conference 
extremely rewarding.

Investors – 3%
Government – 3%
Media – 2%
Clinics/Hospitals – 1%

Academics

Commit to
Sponsor Today! New to BioFlorida?  

First time sponsors

The 2011 Conference exhibit hall sold out! Commit 
to sponsorship early to secure your premier exhibit

Sponsor Today!  First-time sponsors 
and exhibitors 
receive a 5% 

discount off the 
regular fees.

to sponsorship early to secure your premier exhibit 
location and maximize visibility through pre-
Conference marketing efforts. 2012 exhibit spaces are 
limited and will be assigned on a first-come, first-
served basis, with Conference sponsors given 
first priority.

Receive 10% off 
your sponsorship or 
exhibitor fee if you 

commit by 
December 30, 2011.
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SponsorshipsSponsorships  
Only BioFlorida offers you so much for your dollar – with no increase from the 2011 
rates!  Maximize this opportunity to reach a diverse spectrum of business leaders, 
scientists, executives and investors. Choose from these highly visible opportunities:

Host Partnering Sponsor (1 available) $20,000 
Recognition as Host Sponsor in ALL promotional marketing materials, onsite signage & Conference Welcome 

Slide Show
Company introduction at ALL General Sessions
Primary Partnering Sponsor

Banner advertisement and logo on online meeting scheduling tool biopartnering com- Banner advertisement and logo on online meeting scheduling tool, biopartnering.com
- Dedicated private Partnering Suite at the JW Marriott Marquis
- One complimentary pass to any international BioPartnering conference ($2,000+ value)
- Two exclusive BioPartnering email blasts with company profile

Dedicated Conference & company profile email blast
Premium Exhibit Space – 10’ x 8’ booth space with preferential location
Breakout Sessions Speaker or Moderator
10 li t C f b d10 complimentary Conference badges
Logo and link to your website on bioflorida.com, Conference sponsor webpage
Recognition as Host Level Sponsor on Conference signage and in Conference Printed Program
Company logo prominently displayed in ads, printed materials and email blasts with hyperlink when applicable

Host Welcome Reception Sponsor SOLD! $20 000Host Welcome Reception Sponsor SOLD! $20,000 
Recognition as Host Sponsor in ALL promotional marketing materials, onsite signage & Conference Welcome 

Slide Show
Company introduction at ALL General Sessions
Exclusive Welcome Reception Sponsor

- Prominent logo on signage throughout reception
- Logo on cocktail napkins at reception

T l i N t ki t iti il bl t ith fil- Two exclusive Networking opportunities email blasts with company profile
Dedicated private Partnering Suite at the JW Marriott Marquis
Dedicated Conference & company profile email blast
Premium Exhibit Space – 10’ x 8’ booth space with preferential location
Breakout Sessions Speaker or Moderator
10 complimentary Conference badges
Logo and link to your website on BioFlorida Conference sponsor webpage
R H L l S C f d C f P d PRecognition as Host Level Sponsor on Conference signage and in Conference Printed Program
Company logo prominently displayed in ads, printed materials and email blasts with hyperlink when applicable



Sponsorships ( )Sponsorships (cont.)  

Platinum Sponsor / $15,000 
Breakout Session Track (3 available)Breakout Session Track (3 available)

Exclusive sponsorship of one entire breakout track: 6 sessions
Welcome / literature table in breakout track room for all sessions
Brief introduction for each track breakout session at opening General Session
Premium Exhibit Space – 10’ x 8’ booth space with preferential location
Breakout Sessions Speaker or Moderator
Dedicated Conference email blast about breakout track with company profile
7 complimentary Conference badges7 complimentary Conference badges
Logo and link to your website on BioFlorida Conference sponsor webpage
Recognition as Platinum Level Sponsor on Conference signage and in Conference Printed Program
Company logo prominently displayed in ads, printed materials and email blasts with hyperlink when applicable

Gold Sponsor $10,000  
Special recognition at one major activity/program at Conference –

choose from: Main Reception, BioPartnering Forum, Centerpieces and more
Includes Exhibit Space – 10’ x 8’ booth space with preferential location
Breakout Sessions Speaker or Moderator
5 complimentary Conference badges
Logo and link to your website on BioFlorida Conference sponsor webpage
Recognition as Gold Level Sponsor on Conference signage and in Conference Printed Programg p g g g
Company logo prominently displayed in ads, printed materials and email blasts

Silver Sponsor (Exhibitor or Partnering Sponsor) $5,000  
10’ x 8’ exhibit booth space or recognition as Partnering sponsor
3 complimentary Conference badges
Logo and link to your website on BioFlorida Conference sponsor webpage
Recognition as Silver Level Sponsor on Conference signage and in Conference Printed Program
Company listed in printed materials and email blasts
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Sponsorship Package Comparisons

Host Platinum Gold Silver

Sponsorship Package Comparisons  

Reach largest gathering 
of attendees as sponsor 
of Welcome Reception 

or One-to-One 
Partnering!

Sponsor 6 breakout 
sessions with one 

sponsorship!

Enhanced exposure 
and Exhibit Booth to 

showcase your 
company!

Exhibit Booth or 
Partnering Sponsor & 

free badges!

ComplimentaryComplimentary 
Conference Tickets 10 7 5 3

Keynote Welcome & 
Introduction 
Exclusive Welcome or 
Partnering Sponsor 
Private PartneringPrivate Partnering 
Sponsor 
Dedicated Email Blasts  
Logo on all Conference 
Email Blasts   
Logo & Link onLogo & Link on 
bioflorida.com    
Logo on Sponsor Signs 
& Screens    
Logo on Printed 
Materials    
10' Exhibit Booth or10  Exhibit Booth or 
Partnering Sponsor    
Breakout Track 
Sponsor 
Choose Special 
Program Recognition 
Breakout SessionsBreakout Sessions 
Speaker or Moderator   



À la carte Sponsorship and Exhibit Options  
Cost Opportunity Description Badges 

$ 9,000.00
SOLD!

Padfolio 
(Limit 1)

Showcase your company logo on the cover of the Padfolio that will house the Conference Program 
and will be distributed to all attendees when they check in.

2

$ 6,500.00 
SOLD!

Show Dailies 
(Limit 1)

Be the exclusive sponsor of the Show Dailies. Includes distribution of a take-away piece that recaps 
the Conference and highlights your company for 2 days!

2

$ 4,500.00
SOLD!

Name Badges 
(Limit 1)

Display your company logo on the name badges that will be worn by Conference Attendees for 
the entire Conference!

2
SOLD! (Limit 1) the entire Conference!

$ 3,500.00 6’ Exhibit Table Showcase your company’s products and services to Conference attendees. 
Table-top and floor displays must be less than 8’ in total width.

2

$ 3,500.00 Breakfast 
(Limit 2)

Provide attendees with a wonderfully healthy assortment of breakfast items Continental style with 
fresh squeezed juices, coffee, muffins, hot & cold oatmeal, cold cereals, yogurt, etc. 
Choose Monday or Tuesday morning.

2

$ 3,500.00 Lanyards 
( )

Your company logo will be prominently displayed on the lanyards that will be worn by all 
f d

2
SOLD! (Limit 1) Conference attendees.

$ 2,500.00 Private 
Partnering Suite 

Add-On 
(Limit 5)

Meet one-on-one with Conference attendees in a private suite in the hotel. Meetings requested 
via BioPartnering will automatically be scheduled in your suite. Includes beverages, snacks and two 
meeting tables. Suites may be added to any sponsorship level.

0

$ 2,500.00 Snack Break 
(Limit 3)

Offer Conference attendees a break and a quick pick-me up by sponsoring a Snack Break. Snacks 
can range from a cookie and brownie tray to fresh fruit and yogurt. Your Snack Break will be 

2

displayed in the Pre-Function Area directly outside of the General Sessions and we guarantee 
great exposure and happy attendees. Choose Monday morning, Monday afternoon or Tuesday 
morning.

$ 2,500.00 Social Nooks 
(Limit 10)

This sponsorship provides a dedicated, relaxing and casual environment to do business and 
socialize. Social Nook sponsors will receive 1 marble table, 2 oversized hotel chairs, an 8 ½ x 11 
double-sided colored sign and packaged snacks. There will be room to display a few brochures 
and business cards but is not intended to serve as an Exhibit.

1

$ 2,500.00 
SOLD!

Keynote 
Speaker Cards 

(Limit 1)

These bookmark-type cards will be distributed during all Keynote Sessions with keynote bios and 
information about your company.

0

$ 1,500.00 
Only 1 

reaming!

Promotional 
Item in Padfolio 

(Limit 2)

Company to provide a promotional item to be inserted into padfolios (e.g., pen, tabs, post-it-
note, note pad, etc.) which will be distributed at registration. BioFlorida must approve selection of 
item and size dimensions.

0

$ d M l C d l d b d df l h h ll b d b d$ 1,500.00 
Only 1 

reaming!

Printed Materials 
in Padfolio 

(Limit 2)

Company to provide a single, printed piece to be inserted into Padfolios which will be distributed 
at registration. BioFlorida must approve the piece's copy and size dimensions.

0

$ 1,000.00
SOLD!

Banner in 
Exhibit Hall 

(Limit 3)

Company to provide a banner (4'x8' maximum) to be hanged in exhibit hall. 0

Any Amount BioFlorida 
C f

Show your support for BioFlorida even if you are unable to attend this year’s Conference or 
h t t hibit W ’ll i S ti S ith

0
Conference 

Donation
choose not to exhibit. We’ll recognize you as a Supporting Sponsor with your name on our 
website and the Conference Printed Program. Contributions of any amount are welcome.



2011 Sponsors & Exhibitors
Accentia Biopharmaceuticals
Affiliated Engineers
All Children's Hospital
Alpern Rosenthal

Smith & Hopen, P.A.
Suffolk Construction
Tampa Bay Partnership
Tampa Hillsborough Economic Development Council

2011 Sponsors & Exhibitors  

Alpern Rosenthal
Amgen
Banner Center for Life Sciences
Beckman Coulter
BIO
Biologics Consulting Group, Inc
BioStat International
Central Florida Development Council
Ch l P P

Tampa Hillsborough Economic Development Council
The Pivotal Point Group, LLC
TriNet
University of Central Florida
University of Florida OTL
USF Connect / Research Foundation
University of South Florida - Division of Patents & 

Licensing
USF H l h C f Ad d M d l LCharles Perry Partners

Cherry, Bekaert & Holland, L.L.P.
DPR Construction, Inc
Edwards Wildman Palmer LLP
Feldman Gale
Fisher Scientific
FL CURED
FL High Tech Corridor

USF Health Center for Advanced Medical Learning & 
Simulation (CAMLS)

USF Center for Drug Discovery & Innovation (CDDI)
Vaccine & Gene Therapy Institute Florida
VWR International
Whiting Turner Contracting Company (The)
Workforce Alliance
Wyrick Robbins Yates & Ponton LLPFL High Tech Corridor

Florida Hospital
Foley & Lardner LLP
Grant Thornton
H. Lee Moffitt Cancer Center 
Harper Limbach
HDR Architecture, Inc.
HOK

M C

Wyrick Robbins Yates & Ponton LLP

James Moore & Company
Lake Nona
Malloy & Malloy, P.A.
Merck & Co., Inc.
Metro Orlando Economic Development Commission
MPI Research
Nova Southeastern University
Novak Druce + Quigg, LLPNovak Druce + Quigg, LLP
Pinellas County Economic Development
Pittcon
Quality Data Services
Research Facilities Design
Reynolds, Smith & Hills, Inc.
Rothman & Stulberg
Saliwanchik, Lloyd & Saliwanchik
S f d h f M d l h
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Sanford-Burnham Institute for Medical Research
Siemens Building Technologies, Inc.



Important DatesImportant Dates  
Early-Bird 
Sponsor/Exhibitor 
Commitment Deadline

December 30, 2011

Online Registration Opens June 29, 2012

Online Registration Closes October 3, 2012

Exhibitor Registration & 
Set-Up

October 7, 2012
Set Up

Opening Session October 8, 2012

Expo Dates October 8-9, 2012

Closing Session & 
Exhibitor Tear-Down

October 9, 2012

For More Information  

For information regarding supporter or exhibitor opportunities at this Conference, please contact 
BioFlorida’s Event Management Partner.

Murfee Group
Phone: 561-907-6536
Fax: 443-407-6538
Email: BioFloridaSponsors@MurfeeGroup.com
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Application  BioFlorida membership is not required to sponsor or exhibit.pp
Contact Name Phone

Company Email
(as it should be listed 
on print materials)

Sponsorship Package COST
 Host Sponsor – Partnering $20,000 
 Host Sponsor – Welcome Reception $20,000 SOLD!
 Platinum Sponsor $15,000 
 Gold Sponsor $10,000 
 Silver Sponsor – Exhibitor $5,000
 Silver Sponsor – Partnering $5,000 As an exhibitor at the BioFlorida Conference, you 

agree to abide by the Terms and Conditions detailed 
in this Prospectus and those listed in the Exhibitor

À la carte Sponsorship and Exhibit Options COST
 Padfolio $9,000 SOLD!
 Show Dailies $6,500 SOLD!
 Name Badges                     $4,500 SOLD!
 6’ Exhibit Table Limited Tables Available!     $3,500
 Breakfast (choose one)  Monday  Tuesday $3,500
 Lanyards $3,500 SOLD!
 Private Partnering Suite Add-On   $2,500 

in this Prospectus and those listed in the Exhibitor 
Services Kit.

As a sponsor and/or exhibitor, you hereby grant 
BioFlorida, Inc. limited license to use 
sponsor/exhibitor’s name and logo in conjunction with 
Conference promotions.

By signing this form, you are committing to full 
payment for the option checked. No refunds are 
permitted. Sponsorship benefits, including recognitiong

 Snack Break (choose one) $2,500
 Monday Morning SOLD!  Monday Afternoon    Tuesday Morning

 Social Nook   $2,500
 Keynote Speaker Cards $2,500 SOLD!
 Promotional Item in Padfolio $1,500
 Printed Materials in Padfolio $1,500
 Banner in Exhibit Hall $1,000 SOLD!
 Supporting Sponsor – insert amount         $___________

permitted. Sponsorship benefits, including recognition 
on website and promotional materials, are not active 
until payment is received in full. All payments are due 
in full within 30 days of commitment. After September 
1, 2012 sponsorship payments are due in full at the 
time the commitment form is submitted.

Mathematical errors in payment will be disregarded. 
Accurate applicable amounts according to the rate(s) 
included in this Prospectus will be charged. 

Billing Options__________________________________________________________________________

 Send Invoice  Check Mailed Check #_________________  Credit Card       Visa   MasterCard  American Express

______________________________________ ________________   __________ ____________________________
Card Number Expiration Date Security Code              Name on Credit Card

______________________________________________________________________________________________________
Credit Card Billing Address (include City, State and Zip Code)

 I would like information 
about BioFlorida membership 

Mail payment to: 
BioFlorida, Inc. 

Send form to: 
Email: BioFloridaSponsors@MurfeeGroup.com
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525 Okeechobee Blvd., Ste. 1500 
West Palm Beach, FL 33401

Fax: 443-407-6538



Terms & Conditions
All sponsors and exhibitors shall be bound by the rules and regulations set forth herein and by such amendments or 
additional rules and regulations that may be established by BioFlorida, Inc.

Terms & Conditions  

g y y

DISTRIBUTION OF MATERIALS
Distribution of printed material (including promotional materials, publications and books), is limited to the area rented 
by the exhibiting company in the exhibit hall. 

FOOD AND BEVERAGE
Exhibitors are not permitted to serve and/or distribute food or beverages in their exhibit booths. Exhibitors are 
permitted to distribute individually wrapped candy chocolates or mints from booths The sale consumptionpermitted to distribute individually-wrapped candy, chocolates or mints from booths. The sale, consumption, 
distribution or storage of alcoholic beverages in exhibit booths by exhibiting companies is not permitted at any time. 

COMPETING EVENTS
No competing events including social events, hospitality suites, inducements, demonstrations or displays away from the 
exhibit area during Conference hours is prohibited.

EXHIBIT SPACE
BioFlorida, Inc. reserves the right to refuse sponsor applications not meeting standards required or expected of the 
Conference. Conference staff reserve the right to rearrange the floor plan and/or relocate assigned spaces at any time.

INSTALLATION / DISMANTLING
Installation and dismantling can only occur during the published dates/times. Exhibitor is liable for all storage and 
handling charges resulting from failure to remove exhibit material as and when required. 

EXHIBITOR SERVICES FURNISHINGS AND MATERIAL HANDLINGEXHIBITOR SERVICES, FURNISHINGS AND MATERIAL HANDLING
Exhibitor Services Kits containing information and order forms pertaining to material handling, labor, shipping, electrical, 
ancillary services, etc., will be distributed approximately 60 days prior to the Conference.

EXHIBIT ACTIVITIES
Over-the-counter sales of goods for onsite delivery is expressly prohibited. EXHIBITOR’S ACTIVITIES MUST BE 
CONFINED TO THE LIMITS OF THE RENTED SPACE AND MUST NOT IMPEDE TRAFFIC OR INTERFERE WITH THE 
ACTIVITY OF OTHER EXHIBITORS. 

SUBLETTING OF SPACE
No exhibitor may assign, sublet, share, apportion or exchange all or any parts of its exhibit space with or to another 
organization or business. 

STAFFING
Exhibitors must open their exhibits on time and staff their booths at all times during Conference exhibit hours. 
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Terms & Conditions ( )

ENTERTAINMENT
The use of costumed characters, live animals, balloons, dancers or other like entertainment is prohibited. Live 

Terms & Conditions (cont.)  

performance of music is prohibited, as is the use of celebrities or celebrity look-alikes. 

CONTESTS AND LOTTERIES
Games, contests, lotteries, raffles, drawings or other games of chance are not permitted. Signage in booths that refers to 
post-meeting drawings or raffles is prohibited.

PHOTOGRAPHY AND VIDEOTAPING
Recording video and taking photographs is prohibitedRecording video and taking photographs is prohibited. 

SMOKING
The exhibitor shall comply with all federal, state and local laws and ordinances and regulations concerning the 
environment and hazardous materials.

SAFETY REGULATIONS
The exhibitor must comply with all federal, state and local laws and ordinances and regulations concerning the 
environment and hazardous materials.

LIABILITY
Each exhibitor assumes the entire responsibility and liability for losses, damages and claims arising out of injury or 
damage to exhibitor’s displays, equipment and other property brought upon the premises of the facility, and shall 
indemnify and hold harmless BioFlorida, Inc, Murfee Meetings Group, the facility and any authorized agent, 
representatives or employees of the foregoing for any and all losses, damages and claims for any cause whatsoever by 
reason of the use or occupancy of the exhibit space by the exhibitor or its employees and representatives If anreason of the use or occupancy of the exhibit space by the exhibitor or its employees and representatives. If an 
exhibitor’s materials fail to arrive, the exhibitor is nevertheless responsible for all amounts due hereunder. In holding the
Conference, BioFlorida, Inc. does not act as the agent of the exhibitor or the facility. Claims against any party shall be 
submitted directly to the party involved.

INSURANCE
Exhibitors must make provision for safeguarding their materials, equipment and displays at all times. Exhibitors are 
advised to carry special insurance to cover exhibit material against loss or damage, and public liability insurance against 
injury to the persons and property of others. 

TERMINATION OF RIGHT TO EXHIBIT
BioFlorida, Inc. reserves the right to terminate an exhibitor’s right to exhibit if an exhibitor or any of its representatives 
fail to observe the conditions of this contract or in the opinion of BioFlorida, Inc., engage in unethical or unprofessional 
conduct. Such exhibitors will be dismissed without refund.
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BioFlorida’s Leadership Members

BioFloridaSponsors@MurfeeGroup.com
h561-907-6536 phone

443-407-6538 fax
www.bioflorida.com


